
Terms and Conditions of the “SETSALE” Promotion 

§1. General provisions 

1. The organizer of the promotion (hereinafter: the “Promotion”) is Alasta Sp. z o.o., with its 
registered office at Niałek Wielki 106, 64-200 Wolsztyn, Poland, Tax Identification 
Number (NIP): 9231732328 (hereinafter: the “Organizer”). 

2. The Promotion is conducted in the online store www.co.uk (hereinafter: the “Store”). 
3. Contact regarding the Promotion: shop@alasta.co.uk 
4. Participation in the Promotion is voluntary and constitutes acceptance of these Terms 

and Conditions. 

§2. Participants in the Promotion 

1. The Promotion is available to consumers and entrepreneurs making purchases in the 
Store, subject to sections 2–8 below. 

2. The Promotion does not apply to orders placed by Customers subject to individual 
commercial terms, in particular those holding permanent discounts, framework 
agreements or dedicated price lists (hereinafter: “Customers with Individual Terms”). 

3. In the case of orders placed by Customers with Individual Terms, the Promotion discount 
does not apply, and if it has been applied, it may be cancelled prior to the acceptance of 
the order for processing. 

4. The Organizer may refuse to apply or may cancel the discount if the order data indicate 
that the buyer is a Customer with Individual Terms. 

5. The discount code under the Promotion may be used a maximum of one (1) time per 
Customer within a given edition of the Promotion. An “edition of the Promotion” means 
each period during which the Promotion is active and communicated in the Store (e.g. in 
the cart, next to the Code or in promotional communications). 

6. A “Customer” is identified in particular by one or more of the following data: Store 
account, e-mail address, telephone number, tax identification number (NIP), delivery 
address or billing address. 

7. In the event of attempts to circumvent the limit referred to in section 5 (e.g. by using 
different contact details, creating multiple accounts or splitting purchases into several 
orders), the Organizer may refuse to apply or may cancel the discount prior to accepting 
the order for processing. 

8. The Promotion is not intended for purchases made for resale or for strictly supply-related 
purposes; in the event of a justified suspicion of such purpose, the Organizer may refuse 
to apply or may cancel the discount prior to accepting the order for processing. 

§3. Duration and scope of application 

1. The Promotion is limited in time. Information on the duration of the Promotion is 
provided in the Store (e.g. in the cart, next to the Code) or in promotional 
communications. 

2. The Promotion applies to products available in the Store, subject to the provisions of §7. 
3. Detailed information about a given edition of the Promotion (including its period of 

validity) is provided each time in the Store or in promotional communications. 

 

 



§4. Conditions for using the Promotion 

1. Use of the Promotion requires entering a valid discount code provided by the Organizer 
(hereinafter: the “Code”) in the cart or at the order finalization stage. 

2. Failure to enter the Code, entering it incorrectly or failure to meet the conditions of the 
Promotion results in the discount not being applied. 

3. The Code may be subject to limitations (e.g. validity period, availability, usage limit, 
restriction to specific products or product groups). Such information is provided in the 
Store (e.g. in the cart, next to the Code) or in promotional communications. 

4. For the purposes of the Promotion, the “order value” means the total value of the 
products in the cart (gross prices) before applying the Promotion discount, excluding 
delivery costs and other additional charges (if any). 

5. The Promotion does not include delivery costs or other additional charges (if any), unless 
the Store expressly indicates otherwise. 

§5. Rules for applying the discount 

1. If exactly two (2) products are in the cart, the Store applies a discount of –20% to the 
cheapest product in the cart. 

2. If at least three (3) products are in the cart, the Store applies: 
a) a discount of –40% to the cheapest product in the cart, and 
b) a discount of –20% to the second cheapest product in the cart. 

3. If several products have the same price (the lowest or the second lowest), the discounts 
will be applied to products automatically selected by the Store’s system. 

4. The discounts do not apply to delivery costs or other additional charges (if any). 

§6. Method of calculating the discount 

1. Discounts are calculated based on the gross prices of the products displayed in the cart 
after the coupon has been applied. 

2. Discounts do not apply to delivery costs or other additional charges (if any). 
3. For the purposes of the Promotion, only main products displayed as separate items in 

the Store’s cart are taken into account. 
4. Items added via the product configurator constitute an integral part of the relevant cart 

item and are not counted as separate products when determining discount thresholds. 
5. If a cart item is split into several lines on the VAT invoice, the Promotion discount applies 

to all lines originating from the same cart item. 

§7. Products covered by the Promotion 

1. As a rule, the Promotion covers products available in the Store. 
2. Within a given edition of the Promotion, the Organizer may indicate restrictions regarding 

the range of products covered by the Promotion (e.g. via a notice in the cart, next to the 
Code or in promotional communications). 

§8. Combination with other promotions 

1. The Promotion cannot be combined with other promotions, discounts or discount 
codes, unless the Store expressly indicates otherwise. 

 

 



§9. Returns and withdrawal from the contract 

1. In the event of withdrawal from the contract and return of the entire order, all discounts 
granted under the Promotion are cancelled in full. 

2. In the event of partial withdrawal (return of part of the products), the discounts granted 
under the Promotion are recalculated based on the products remaining in the order, in 
accordance with these Terms and Conditions. 

3. The refund is made taking into account the principles set out in sections 1–2. 
4. The provisions of this section do not limit the Customer’s rights arising from mandatory 

provisions of law. 

§10. Complaints 

1. Complaints regarding the Promotion may be submitted by e-mail to: claim@alasta.co.uk 
2. Complaints will be considered within 14 days from the date of their receipt. 

§11. Final provisions 

1. These Terms and Conditions enter into force on 9 February 2026. 
2. The Organizer may terminate the Promotion before its scheduled end for important 

reasons (e.g. technical reasons) by publishing appropriate information in the Store. 
3. Termination of the Promotion does not affect orders placed and accepted for processing 

prior to the publication of information on the termination of the Promotion. 


